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The official journal of the Institute of Certified Public 
Accountants of Singapore, CPA Singapore is created 
by a team of professionals, with contributions from 
industry experts, academics as well as ICPAS’ 
technical and research teams. The editorial team 
collaborates closely with industry leaders and field 
experts to bring readers timely updates and in-depth 
analysis of issues.

Topics are tailored for accountancy and business 
professionals, equipping them with information 
to help them succeed. These run the gamut of 
business trends and accounting standards to career 
development as well as leisure and lifestyle. 

ADVERTISING TECHNICAL SPECIFICATIONS

Advertisement Size 			  H    x  W  (mm)

Full Page Full Colours – Trimmed Size	 260 x 198
Full Page Full Colours – Text Area		 240 x 178

Half Page (Vertical) – Trimmed Size	 260 x 94
Half Page (Vertical) – Text Area		  240 x 74

Half Page (Horizontal) – Trimmed Size	 125 x 198
Half Page (Horizontal) – Text Area		 105 x 178

Bleed & Binding

Add 5 mm to all 4 sides for bleed ads. Trim and crop marks must 
be provided. Due to mechanical tolerances, type matter facing-page 
must be kept 10mm away from Centrefold and Perfect-binding.

Printing

• Off-set printing - 175 Line Screen 

Material Requirements

• PDF files (minimum 300 dpi in CMYK mode) with colour proofs to 
be saved in CD Roms or submit artwork via QuickCut.

• 	All fonts must be embedded.
• Remove all profiles when saving into a PDF format,
	 e.g. ICC profile.

For more information on advertising opportunities,  
please contact

cpa
46

P
h

o
to

: G
etty Im

ages

@Work

Improve the quality of interaction with your staff.  
Tim Hird shows you how.

The 4Rs of 
CommuniCaTion

1
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Many business managers do not realise until it is 
too late just how important it is to maintain open 
channels of communication with their employees. 
In fact, executives polled by recruitment firm 
Robert Half, cited “lack of communication” as 
the biggest mistake they have made as leaders 
when looking back at their careers.

Do you consider yourself a good communicator 
with your staff? Are you finding it difficult to 
elicit feedback, engender support, persuade 
and influence your employees? To evaluate the 
quality of your interaction with your team and 
identify areas where you could improve, gauge 
your performance against the four Rs and ask 
yourself the following questions.

ReinfoRce youR commitment

Are you accessible to your employees? 
Managers should never assume that simply 
because they have email access or voicemail 
facilities, staff will necessarily take the initiative 
to contact them for advice or alert them of a 
problem. Nor should managers feel confident 
that every message they send electronically will 
be clearly understood by the recipient. Instituting 
an open-door policy – and making staff aware of 
it – will encourage greater communication with 
your team. This does not mean you have to be 
available at all times, of course. If your schedule 
permits, establish weekly “office hours” when 
employees can have face time with you. Your staff 
will appreciate your willingness to regularly set 
aside time for a direct chat.

I

In The Know
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Enhancing BusinEss  
intElligEncE with 

PowErful Data 
Visualisation

n “Sun Tzu and the Business Intelligence Framework”,  
(CPA Singapore, August 2010), I proposed five essential 
elements that a workable Business Intelligence (BI) 
framework should have. But at a recent BI conference 
in London, I realised to my consternation, that many 
practitioners have different concepts of BI. These were 
delegates from all over Europe, comprising a fair mix of 
IT professionals, accountants and business analysts. 

The IT professionals I spoke to considered the whole 
technical aspect of data warehousing and various ETL 
(Extraction, Transformation and Loading) tools as BI. The 
accountants however, viewed the monthly financial and 
performance reports as BI, while the business analysts 
regarded it as a tool to present their reports and analyses. 

Diverse, yet uniteD
On the economic front, most participants reported 
increased economic activity in recent months. IT 

professionals serving the banking industry who had faced 
a dearth of jobs following the global financial crisis of 2007 
are now seeing growing demand for jobs relating to the 
integration of business processes of newly-restructured 
entities. One such example is the integration of Lehman, 
after its acquisition by Barclays. Accountants are now 
being asked to provide a snapshot of individual and group 
performances to aid management in decision making, 
whilst business analysts are exploring new tools to enable 
them to carry out business analytics in order to drive 
business profitability.

Despite the diversity of expectations, experiences and 
needs, the participants all agreed that the best way to 
present data is by using a dashboard. Typically, dashboards 
are designed to look like a car’s dashboard (thus, the name), 
with several round gauges to indicate the performance of 
the subject matter. However, poorly-designed dashboards 
tend to create more confusion than clarity – a point that 
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CPA Singapore  
At A Glance
Frequency: monthly 

Distribution: to more 
than 22,000 accountancy 
professionals, academics 
and government agencies

The Good Life

All the essential 
gadgets you’ll 
need to work fast 
and look cool.

Apple iphone 4 
At 9.3mm, it’s the thinnest 
smartphone ever. We like the 
new Retina feature that gives 
super crisp text, images and 
video on the 8.89mm (diagonal) 
widescreen multi-touch display. 
FaceTime is as mobile as the 
phone, and with WiFi, you can 
conduct face-to-face meetings 
while on the move.

Recommended  
retail price: Not 
available at time 
of print

Apple ipAd
With an iPhone OS, clever 
data-entry scheme (virtual 
keyboard, multi-touch screen) 
and best of all, applications that 
are optimised for the platform, 
the tablet computer is easy to 
use; it even makes work fun. For 
example, the iWork productivity 
app lets you create great-looking 
presentations, documents and 
spreadsheets. Plus, you’ll look 
uber cool while you’re at it.

Recommended retail price: Not 
available at time of print

Fujitsu liFebook 
uh900
Weighing barely 500g and 
less than an inch thick, it 
has the body of a long wallet 
and comfortably sits inside 
a handbag or pocket. The 
world’s smallest PC supporting 
Multi-touch, it also boasts 
full Windows 7 compatibility 
and wireless communications 
capabilities. We like the 5.6-
inch vivid glare screen and sleek 
design too.

Recommended retail price: 
S$2288

lenovo X201s
Weighing just below 1.2kg, this 
handy companion is incredibly 
mobile, fast, easy to use and 
secure. The spill-resistant 
keyboard, hard-drive protection 
and durable top and bottom 
covers make it ideal for both 
business and pleasure. We love 
that it can last up to 12.2 hours 
unplugged!

Recommended retail price: 
S$2999

ConneCt, ContaCt, 
CommuniCate

Coming 
soon to 

Singapore…
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SingaporeCPA
JULY 2010

WAVE OF 
CHANGE

Bobby Chin on how 

Singapore can become 

an accountancy hub

LEADERSHIP 

2020
BUILDING A 

BETTER BOARD

Walking the talk

Key tips on 

directorship choices
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Singaporecpa
August 2010

THE CHARM 
OFFENSIVE

Up the ante  
on all fronts 

 
PERSUASION 

RULES
No fear, no favour 

TEO SER LUCK:

ROCKS

Singapore
cpa september 2010

OLD IS GOLDErnst & Young turns 121

NO ONE  WOULD LISTENA Ponzi scheme, busted 

Diana Teo
VMI Media International
Mobile: 9389 5235
Email: teodiana3333@yahoo.com.sg
Blk 721 Bedok Reservoir Road, #14-4636, 
Singapore 470721

Senna Heng
MediaCorp Pte Ltd
Tel: 63575061
Email: senna_heng@mediacorp.com.sg
Caldecott Broadcast Centre, Andrew Road
Singapore 299939
www.mediacorp.com.sg



WHY CHOOSE CPA SINGAPORE?

•	 Official publication of national accountancy body, 		
	 the Institute of Certified Public Accountants 		
	 of Singapore (ICPAS).  
•	 Definitive resource for accountancy and  
	 business professionals.
•	 Groundbreaking reports on accountancy and  
	 business developments, with relevant updates on 		
	 technical standards
•	 Readership of more than 22,000, majority of whom are 

CEOs, CFOs, Financial Controllers, business owners, 
audit and accounting professionals, academics, 
government office-holders and regulators.  

 
Advertising Rates

Full Colour	 1X	 3X	 6X	 12X

Outside Back Cover	 3,800	 3,420 	 3,230	 3,040

Inside Front Cover	 3,500	 3,150	 2,975	 2,800

Inside Back Cover	 3,200	 2,880	 2,720	 2,560

Full Page ROP	 2,800	 2,520	 2,380	 2,240

Half Page	 1,500	 1,350	 1,275	 1,200

Note: All rates are quoted in Singapore dollars, excluding goods and services 	
tax (GST) and inclusive of 15% agency commission.

SPECIFICATIONS OF CPA SINGAPORE

Frequency	 : 12 issues per year
Size	 :	260mm (H) x 198mm (W)
Colours	 : 4C x 4C
Paper	 : Cover - 190gsm Art Card 
            		  Text 	 - 100gsm Art Paper 
Finishing	 :	Gloss lamination 1 side on cover
                     & perfect-bound

ADVERTISING  

Highly sought after, the readers of CPA Singapore 
are definitive standard-bearers of competence and 
excellence in the fields of accounting, finance and 
business. Here is how your business can reach out to 
this sophisticated segment.

What you will find in each issue:

• 	 CPA Singapore Exclusive – Exclusive interviews 
with top personalities on topical issues 

• 	 In Depth – Feature stories on accountancy 
and business 

• 	 Communiqué – Updates on the Institute’s 
developments

• 	 In the Know – Articles on technical subjects 
including corporate governance, tax, financial  
reporting and ethics  

• 	 Tips from the Top – Success stories from 
business leaders 

• 	 Your Money – Wealth management advice 

• 	 @work – Tips on career development and office life

• 	 The Good Life – Lifestyle and leisure items for PMEBs

• 	 Last Word – Commentaries by guest columnists 

Age (in years)

4%
13%

46%

13%

24%

<30

51 to 60 >60

31 to 40 41 to 50

Gender

36%

64%

Male Female

Readership Profile
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“As with anything new, 
persuasion is necessary,” says Teo 

Ser Luck, about getting the approval to host the 
inaugural Youth Olympic Games (YOG) in Singapore. Not 

one to be daunted by challenges or constrained by “self-induced 
limits”, the Senior Parliamentary Secretary, Ministry of Community 

Development, Youth and Sports (MCYS) & Ministry of Transport; Mayor, 
North East District and Advisor, Singapore 2010 YOG set about selling the value 

propositions to the target audience to get its buy-in, and succeeded.
The persuasion process for the global event took root as early as March 2007, when 

Singaporean Ng Ser Miang, a Vice President of the International Olympic Council 
(IOC), first floated the idea of having Singapore play host to the inaugural YOG to Teo. 

Fast forward three years and five months to the milestone fortnight from 14 to 26 
August 2010, and the global spotlight would indeed be shining brightly on Singapore.

The YOG provides a “fitting finale to the Sporting Singapore Vision 2010”, which 
has seen the government’s intense investment in sports with the aim of developing 
a thriving, sustainable sports culture in Singapore. Among the many projects 
funded by the S$500-million tranche are the Singapore Sports School and Sports 
Hub, and initiatives for sports participation, foundation building and industry 
development. “The YOG wasn’t in our 10-year plan. It was an opportunity that 
came up later, and we grabbed it.”

A MATCH ‘MADE IN HEAVEN’
“I was very excited when Ser Miang first told me that the IOC has approved 
the creation of a youth version of the Olympic Games, and that Singapore 

satisfies many of the prerequisites of a host city,” recalls Teo. “I think it’s 
a match made in heaven for a small city like Singapore. We are compact, 

and have a world-class infrastructure. It was also the right timing as 
we were ready to openly bid and compete on the global stage 

for a major sports event.” By May 2007, he had met 
with the IOC to register a firm interest 

to bid for the Games.

Believe it.   
ROCKS

Persuasion got the ball rolling and enthusiasm kept the momentum 
going, says ICPAS Advisor Teo Ser Luck (FCPA Singapore).

In Depth

Photos 
Athletics qualifying heats: Foon sher Woei, for YoGoC
Archery & Obstacle Canoe Slalom: Ng Chee Kiong, for YoGoC
Mountain Biking: Ng Chee Kiong, for YoGoC
Teo Ser Luck: Ealbert ho
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A vision pursued

T

In Depth

he electrifying buzz in the air. The squeal of tyres. 
The roar of powerful engines. The F1 SingTel 
Singapore Grand Prix is revving up for yet another 
spectacular performance from 24 to 26 September 
2010. Now in its third year, spectators and TV 
viewers can expect the same intense competition, 
and the glitz and glamour that is de rigueur at every 
Grand Prix event from Monaco to Valencia, and 
from Korea to Singapore.       

The Hungarian Grand Prix (F1 Eni Magyar 
Nagydij 2010) in August was a nail-biter which 
put a victorious Mark Webber firmly back in the 
championship race. Only 20 points separated 
the contenders after this race – and it leaves fans 
with the exciting prospect of a five-way tussle 
for the title over the season’s final seven rounds. 
Motorsport enthusiasts can expect the tyres to 
really burn up the track at various race venues, 
Singapore included.

Who will score the crucial points during each 
race, and lift the championship trophy at the end 
of the race season? Will it be Lewis Hamilton, the 
youngest ever F1 champion when he passed the 
chequered flag at age 23 years, 8 months and 26 
days? He broke Fernando Alonso’s record of 24 

years and 58 days. Will Webber hang on to his 
hard-fought lead in Hungary? For certain, familiar 
names like Sebastian Vettel, Jenson Button, Felipe 
Massa will be gunning for a podium finish at every 
opportunity, in every location.

Years in the making
It is no secret that Singapore had been chasing 
the F1 Grand Prix dream for a while. An earlier 
attempt in 1991 had fallen flat, and it was only 
in 2007 that F1 supremo Bernie Ecclestone 
finally agreed to bring the race to Singapore. 
Not one to mince words, the flamboyant Briton 
had voiced his unhappiness over “officialdom” in 
Singapore, pronouncing it “a bit of a pain”. He said,  
“the people in government have been so, so 
thorough about it. I tend to do things a little bit 
more on trust.”  

But he was won over by the business 
proposition of staging the world’s first night race, 
the support given by the Singapore government – 
thorough details not withstanding – and the close 
friendship with business tycoon Ong Beng Seng. 
Ong helms Singapore GP Pte Ltd, which holds the 
right to stage the race from 2008 to 2012.

Professionalism, strict adherence to regulations 
and the importance of details. The world’s  

most-watched motor race has much in common  
with the accountancy profession.
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C-Suite Executives 

Senior Management 

Accountants/Auditors

Managers 

Lecturers/Professors 

Business Owners

Others

“The journal is a compulsory read for all our staff.”
Mr Terence Ng, CPA Singapore, Partner, Ardent Business Advisory Pte Ltd
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